
Skills
Conceptualizing ideas, ability to see a project as a whole as well as 
the details, excellent Photoshop, Illustrator and InDesign competency, 
Good understanding of HTML and CSS, experience in social media 
campaigns, great knowledge of modern design and style.  

Tools
Adobe Photoshop CS5, Illustrator CS5, InDesign CS5, 
Dreamweaver CS5, Flash CS5, Quark 6.5, Acrobat Professional, 
Final Cut Pro, Soundtrack Pro, Microsoft Office Suite 11, Mac and PC 
platforms, pencil’s, pen’s, and paper.

Awards & Accolades
• AIT Honors Project, Creative Director for the United Way 
  “Your Chance” television commercial
• AIT Honors Project Competition, Art Director for the winning    	
   Hughes Federal Credit Union “Stop By” television Commercial
• District Gold Addy Winner Package Design ChoJo Candy Bar
• Gold Addy Winner Editorial Design Salvador Dahli Spread
• Silver Addy Winner Package Design Alice Tea. Co
• Silver Addy Winner Advertising Campaign International Paper
• Silver Addy Winner Multimedia/Flash Online Portfolio
• Bronze Addy Winner Identity System Madrid Barajas Airport
• AAF Tucson Advertising Scholarship Recipient 2010

UI/Graphic Designer 
Brink Media Tucson, AZ 
2010-2011
Creative Director, Danny Vinick
520.628.9600

Graphic Designer
InterMedia Outdoors Baxter, MN 
2007-2009
Art Director, Chuck Beasley 
218.829.1648

Graphic Designer 
Pope County Tribune Glenwood, MN 
2005-2007
Publisher, Tim Douglass
320-634-4571

Bachelor’s Degree in Graphic Design 
The Art Institute of Tucson, 2011
Tucson, AZ

Associate’s Degree in Communication 
Art and Design
Alexandria Technical College, 2005 
Alexandria, MN
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(P) 320.491.7186  (E) nbrenden@gmail.com  (W) nicbrenden.com (A) 1519 6th st #512 Santa Monica, CA 90401 

Nicholas Brenden Graphic Designer+

Print Web Video Branding Packaging


